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A Word from the President
By Cindy Sease, Advertising Director, Bozeman Daily Chronicle
The newspaper industry
is facing an interesting
set of challenges. Some
say that we are a dying
industry, and are
particularly vocal about
this opinion when we
seek to sell them an
advertising campaign.
These same folks,
however, are quick to
complain if we are late
Cindy Sease
with their delivery, drop
their favorite comic strip, or fail to carry a story about
whatever community interest group is near and dear to their
hearts. Though they may espouse the “print is dead”
rhetoric, they are clearly engaged enough to let us know if
we get things wrong.
The truth is that community newspapers still have far
greater market penetration than any other form of media.
We are the primary source for credible information about
what is going on in our cities and towns. And, people in
Montana live in our rural state because they want the sense
of community our small towns offer. They care about what
is going on with their city government, their neighbors and
their schools. We’ve got the goods, and as long as we
continue to focus on in-depth coverage of local events,
we’ll have the readers.
But, we need to keep up with the times. We need to
maintain the quality of our print product while seeking to
expand and enhance our digital offerings. We need to be
available to readers on whatever platform they choose to
access, whether it is ink on paper, at their desktop
computer, or via mobile devices. We have to constantly
seek to expand our knowledge base and implement relevant
technologies as they become available.
One of the wonderful things about the Montana
Newspaper Association is that it connects us to one

another. We can learn from each other’s successes and
failures, create lasting friendships, and find allies when the
going gets tough.
Our past president, Tom Eggensperger, brought our
organization to a new level with the extensive array of
educational sessions offered at our June convention. I, too,
am a proponent of ongoing professional development, and
will strive to continue Tom’s work in bringing you
seminars and workshops that will help you to stay on the
cutting edge of your craft.
I come to the presidency with a somewhat unique
background. I am from the revenue side. I started in the
newspaper industry in 1977 in Boulder, Colorado (my
hometown.) I spent 19 years at the Boulder Daily Camera,
then a Knight Ridder paper, holding positions in classified
advertising sales, national and retail sales, new business
development and finally as classified advertising director. I
moved to the Sioux City Journal in Iowa in 1996 as
classified advertising director. The SCJ was a Hagadone
publication at that time, and I stayed with Hagadone and
relocated to the Daily Inter Lake in Kalispell as advertising
director in 2000. In 2013, I became the advertising director
at the Bozeman Daily Chronicle. I’ve been involved with
our industry on a national level as well. I am a past
president of the Newspaper Association of America, and in
that role did quite a bit of public speaking on behalf of our
industry to national entities such as the National Auto
Dealers Association, the National Association of Realtors
and the National Association of Home Builders.
Though I come from what some writers perceive as the
“dark side”—advertising—I know that you can’t sell ads in
a bad paper. I have great respect for quality journalism and
understand the need for journalistic integrity. I am proud to
call Montana home and honored to lead our organization in
the coming year. Please feel free to get in touch with me if
you have ideas or suggestions with regards to how the
MNA might serve you better. I can be reached at 406-5822616, csease@dailychronicle.com.
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Incoming President Cindy Sease and Past
President Tom Eggensperger during closing
ceremonies.

See convention
photos throughout
the June MNA
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Public/legal notice
advertising changes

The Board of County Printing of the State of
Montana announced the following changes as
of July 1, 2014:
 The maximum rate for county legal
advertising is now $12.00 for the first folio
and $10.00 for each subsequent folio.
 The minimum font size is now eight point.

MNA launched montanapublicnotices.com, our
new, statewide public notice website on May 1.
We encourage MNA members to publish print
ads to promote the site. This is the first ad in an
ongoing series to promote the value of public
notices and the website. Ads can be found in a
folder at the MNA ftp site. Thank you!

MNACalendar
July
4
18

Independence Day, MNA office will be closed
Deadline to submit articles for the July Press Pass

15

Deadline to submit articles for the August Press Pass

1
4
19
19
26
26
26
27
27
29

Labor Day, MNA office will be closed
Newspaper Carrier Day
Deadline to submit articles for the September Press Pass
MNA & MNAS board of directors meeting, Bozeman
U of M J-School Centennial: Don Anderson Hall open house
U of M J-School Centennial: Dean Stone tribute and reception
U of M J-School Centennial: All-alumni & friends party in the Adams Center Field House
U of M J-School Centennial: Parade float, tailgate & Griz football Saturday
U of M J-School Centennial: All-Kaimin reunion Saturday night
U of M J-School Centennial: T. Anthony Polliner distinguished lecture by former NY
Times reporter Bill Galaberson

August

September

October
1

Deadline to file USPS Statement of Ownership, Management & Circulation Form 3526

825 Great Northern Blvd., Suite 202 | Helena, MT 59601
Toll Free in MT 800-325-8276 | Fax 406-443-2860
Jim Rickman, Executive Director | jim@mtnewspapers.com
Linda Fromm, Advertising/Office Manager | mtomgr@mtnewspapers.com
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DAN KILLOY: Publisher, Miles City Star, Terry Tribune & Independent Press, Forsyth
PERSONAL Stats

Born: September 30, 1947, Butte, to James and Margaret Killoy, youngest of four children.
Family: Wife Linda, children Mark, Brian, Tommy and Lynann, three granddaughters and
one grandson.
Education: Graduated from Boys Central High School 1965.
Community involvement and diversions:
Past president Butte-Silver Bow Chamber of Commerce, Butte Local Development Association,
Butte Amateur Wrestling Association, board member; YMCA, Montana Special Olympics,
Eastern Montana Health Care Board, coached wrestling, head wrestling official for Montana for
Dan Killoy
a number of years, officiated boxing.
Started in the mailroom of the Montana Standard in 1963, inserting the Sunday
How did your career lead
funnies,
worked in the pressroom, became an apprentice printer in 1965, was president
you to where you are now?

of the Montana ITU, International Typographical Union for 13 years, was involved in
three major technological changes in the industry, finally leaving the printing
department in 1980 to become an advertising salesman. Became advertising manager
of the Standard in 1982, was named publisher of the Standard in 1990. Moved to Miles
City in 2001 to become publisher of the Star, the Terry Tribune and the Independent
Press in Forsyth.

It is interesting that after 50-plus years in the newspaper business, I still find it
What’s the most important
thing you learned along the exciting. The most important lesson over the past years is that each day brings
another chance for success, another chance to make a difference in the
way that prepared you for
communities that you are involved in.
your current role?
The most challenging and rewarding part of the publisher’s job has been, and
What aspect of the job do
will always be, your employees. I have had hundreds of employees over the years
you find the most
rewarding and challenging? and the majority of them bring fond memories, and the difficult ones were

probably equally important in a career where you learn and grow through trial and
tribulations.

What aspect of the job do
you find the most
challenging?

Finding the other side to issues or projects, along with someone to go on the
record for the unpopular side, is a big challenge in a small town. It is also difficult
to juggle advertising, articles, mailing, layout, website and computer maintenance
and anything else that comes up during the week. As a small newspaper, we do it
all.

What have you done to
enhance the brand of your
newspaper in your area?

We are, as most of the smaller papers in America are, a true community
newspaper. Our franchise is supplying our readers with information vital to them
being informed about their local and state governments, community events, school
activities, etc. We are in business to inform, educate, and entertain.

What is your digital
strategy right now?

Being an old dog, the digital part of our product is somewhat of a challenge. I
have been in the past, and will continue to be, concerned that we are putting our
mother ship, the daily printed product, at risk with digital technology. That being
said, I have embraced our efforts to supply our digital customers, and am
interested to see what the future holds in this arena.

How does the MNA serve
you and your newspaper?

As a past board member of the MNA, I have a strong respect for the efforts of the
association to help small town newspapers stay in business. The associations’s efforts
during legislative sessions are commendable, as well as the effort to garner advertising
revenue for the member papers.
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VERLE L. RADEMACHER
1937—2008

Montana Newspaper Hall of Fame Induction
June 13, 2014 — Butte, Montana

CONVENTION 2014

Verle was born February 13, 1937, on a farm at
Floyd, in north central Iowa. He graduated from high
school in 1954, and while in high school served as editor
of the school newspaper. Immediately following his
graduation, he completed an eight-week course at
Midland Linotype School in Charles City, Iowa. Upon
completion of the course, he went to work for the
newspaper in Webster City, working for the princely wage
of $1.25 per hour.
In January 1955, Verle moved back to Nora Springs
(Floyd County) and worked for the Nora Springs
Observer, after which he moved to Owatonna, Minnesota,
and set type for the National Year Book Company. His
next move was to Faribault, Minnesota, where he worked
as a typesetter for the Faribault Daily News.
In 1956, he married his high school sweetheart,
Patricia Miner. That fall, Verle and his bride made one
more move to Farmington, Minnesota, where he set type
for the Dakota County Tribune. Each move along the way
moved him up the pay scale.
While a young boy, Verle had lived in Washington
State with his parents and loved the West, so in the fall of
1961 he uprooted his small family, which by then
included son Verle Jr. and daughters Robin and Diann.
Verle loaded them in the family’s little red station wagon
and they headed west to Helena, Montana, where Verle
had secured a job with State Publishing. By then, Verle
had joined the Typographical Union and served as
president of the Helena Typographical Union.
In the winter of 1967, Verle got word that the
newspaper in White Sulphur Springs was for sale, and on
July 1 he moved his family—which now included
daughter Rachel—once again, this time to became owner/
editor/publisher of that community’s newspaper, the
Meagher County News.

Verle was a pillar of the community, and felt, as
editor of the town’s newspaper, that each edition should
not be “put to bed” without an editorial. He titled his
weekly editorial “Verle’s Views,” and his “Views” made
a great deal of difference in the community.
He served as president of the Montana Press
Association in 1981-1982, and was honored in 1993 as
an MNA Master Editor/Publisher. Verle won many
writing awards in the MNA’s Better Newspaper Contest,
including the 1982 Thomas Dimsdale Sweepstakes
Award as the best weekly newspaper in the state.
In 1989, when Montana—and the Meagher County
News—jointly celebrated their centennial, Verle decided
there could be no better way to celebrate the newspaper’s
hundredth year than to take it on the road by joining in
the Centennial Cattle Drive and printing a newspaper on
the trail each day. He utilized an old proof press and
purchased larger type to hand spike the type, which
worked well except, when printing in the middle of the
night, he encountered a problem keeping the ink warm
enough to prevent it from becoming sticky. Verle
managed to overcome the obstacles and print the news of
the day each night on the trail. He and photographer
friends J. R. “Ray” Phillips and Jess Keller managed to
take photos during the day along the trail, and in 1993
Verle published a book titled “The Drive of ’89,” which
included stories and photos of the great adventure.
Verle enjoyed politics, running at one time for the
Montana Senate, and made the trip from White Sulphur
Springs to Helena numerous times over the years to
testify on behalf of the Association on bills before the
Montana Legislature.
In his later years, he developed Alzheimer’s disease
and retired. In 2006, he sold the Meagher County News
to Jason and Laura Phillips, who continue to publish the
newspaper.

Pat Rademacher accepts Montana Newspaper Hall of
Fame Award from Darla Downs and Dick Crockford
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JIM STRAUSS

2014 Master Editor – Publisher
Jim Strauss is publisher and editor of Great Falls
Tribune Media. He was executive editor for nearly eight
years before being named to his present position in May
2003.
Great Falls Tribune Media distributes news and
advertising over multiple platforms, including print,
online and mobile. The Tribune has the second-largest
media website, as measured by traffic, in Montana and
the second-largest print newspaper. It also was one of the
first companies in the country to develop an enewspaper.
During his tenure in Great Falls, the Tribune has
received numerous awards, including being named
Montana’s best daily newspaper in a statewide
competition six times. It became the smallest paper to
ever win a Gannett Gold Medal for excellence. The
Tribune won a Pulitzer Prize for Eric Newhouse’s
yearlong series on alcohol abuse in Montana.
Strauss received the Robert G. McGruder Award for
Diversity Leadership, a national newspaper industry
honor, in 2002 and in 2005 received the State of Montana
Excellence in Leadership Award for a Person in the
Private Sector.
Strauss is a graduate of the University of WisconsinRiver Falls with degrees in economics and journalism. He
received his master's in business from the University of
Notre Dame. Strauss was honored as the top academic
student in his class for each of his three degrees. He also
completed the University of Missouri Davenport
Fellowship for business and economics reporting.

Strauss is a past president of the Montana Newspaper
Association and past chairman of the Great Falls Area
Chamber of Commerce. He continues to serve on the
Montana Newspaper Association board and Great Falls
Chamber. He also serves on the boards of the
McLaughlin Research Institute, the C.M. Russell
Museum and the University of Montana President’s
Advisory Council and the Great Falls College MSU
Business Advisory Council. He served two terms on the
Great Falls Development Authority Board.
Jim and his wife, Dee, have five children, who are now
attending college in four states.

CONVENTION 2014

Left: Master Editor-Publisher Jim Strauss accepts his MEP Award from Darla Downs and Dick Crockford
Right: Master Editor-Publisher Jim Strauss with Tory, Dee, Rachel and Cassie
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Secret versus closed meetings
June 8, 2014 Great Falls Tribune
By Tribune editorial board

There is a big difference between holding a secret
meeting and holding a closed meeting.
The secret meeting—not telling the public about it
beforehand—is illegal for public bodies in Montana.
“They have to give notice of their meetings, regardless of
whether they close them,” Helena attorney Peter “Mike”
Meloy, a freedom of information expert, said Wednesday.
Which brings us to a public notice issue within Cascade
County government, which has closed several meetings
during the last two years amid a sometimes stormy
relationship with department heads. Several of the county’s
administrators indicated two years ago they had no
confidence in two of the three county commissioners, as
they demanded greater raises for the work they were doing.
One meeting that apparently dealt with then-county
Human Resources Director Stacey Bird took place in
November 2012, a session a Tribune reporter heard about
and then arrived at to protest the meeting’s eventual
closure.
The County Commission closed two meetings this
spring, on April 29 and May 16, to talk about Lisa Bracco,
former general manager of Montana ExpoPark and State
Fair. Commissioners fired Bracco last month.
Bracco’s attorney recently filed a lawsuit in which the
county's handling of the two meetings was criticized, as her
attorney raised the issue of whether the public was notified
of the meetings. County civil attorney Brian Hopkins said
Friday each meeting was placed on the countys calendar
three days beforehand.
Cascade County agrees all County Commission
meetings, whether they are open or closed, must be

announced in advance, County Attorney John Parker said
Friday.
“Cascade County certainly believes strongly in open
government,” Parker said. He said a “technological
problem” led to some meetings being posted on some
calendars but not others. County Commissioner Jane
Weber suggested Thursday the county might be able to link
its website to the digital calendar of the commission’s
administrative assistant, so the county’s online calendar
would always be current. We encourage the county to
pursue that concept.
“We do try to calendar everything,” Hopkins said.
Although Cascade County says it properly gave notice of
the two meetings involving Bracco, an additional issue for
the county is its reason for closing the two meetings. There
are only two exceptions to the state Open Meetings Law—
individual privacy and litigation strategy.
“If the county closed the meetings for reasons of
individual privacy, it was Bracco’s privacy that was at
issue.
Parker said Friday the county will close a meeting if it
believes “that an employee’s right to privacy needs to be
safeguarded.”
We believe the correct procedure to follow is to inform
an individual that he or she will be the subject of a meeting,
and then he or she can decide whether to waive privacy so
the meeting can remain open. This issue no doubt will be
discussed as Bracco’s lawsuit progresses.
We encourage Cascade County to move quickly to
improve how its meetings are listed so the public can easily
know when all county meetings are taking place.

CONVENTION 2014

President Cindy Sease and Meri DeMarois,
Montana High School Journalist of the Year

Butte Historian
Chris Fisk
announces
BNC winners
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Connecting you to the news
you need
By Mike Gulledge, publisher of The Billings Gazette
Every day, we use this space
to tell our community’s story.
Today, I want to use this
space to tell the community our
story.
Mike Gulledge
We don’t usually talk a lot
about the newspaper business, because journalists are
taught that the newspaper is not the story; we cover stories.
You’ve probably heard a lot about our business—from
others outside our industry. Now, let me tell you about
what we do.
We have the best audience we’ve ever had—and it
continues to grow every month.
Here’s just one demonstration of that: Last month, we
had more than 12 million page views on
billingsgazette.com. That’s our audience, and we thank you
for being such a large part of why The Billings Gazette
continues to reach more people than ever and far more than
any other media in the region.
That’s even more of a reason why we have a
responsibility to make sure you can connect to our news,
photos, videos and content on different platforms—from
print to desktop to mobile to tablet.
Today, we’re kicking off “Connect Me Local,” an effort
that will make it easier for you to be connected to news and
content through your subscription. We want to make sure
the value of your Gazette gives you access, around the
clock, to news, sports and more.

BUSINESS OPPORTUNITY

Newspaper for sale
The Whitehall Ledger is a financial gold mine and
is on the market for anyone tired of working for
someone else. Make a comfortable living owning your
own small weekly newspaper that is supported by the
local business community.
Illness is prompting the owner to part with the
paper, and he wants it to go to someone who can
continue producing a quality product. If you don’t
think you can afford it, you’re probably wrong. Owner
financing available. Call Greg at 406-287-5301.

Covering local news and sports is our franchise, and
we’re able to do that even more thoroughly online and
through social media. Because of our website, applications
like Twitter and our ability to give you many updates
throughout the day on the same story, the way we present
our news continues to change. We don’t just deliver news
once a day to your doorstep, we deliver it with dozens of
updates on our website, robust advertising and social media
throughout the day.
But our world isn’t the only reality to change. So has
yours. No longer are phones just phones. Your world has
changed and part of our mission is to deliver news to you
in a way that matches your needs. We want to make sure
you connect to us when you want, on the devices you want,
any time of day.
To start, log onto billingsgazette.com, and click the
“activate your digital subscription.” Enter a few quick
items, and you’ll have unlimited access. It’s just that
simple. If you aren’t a subscriber, there’s never been an
easier time to get The Gazette in print and online.
This initiative is really about you. It’s about maximizing
the value of your Gazette subscription. We realize you
have a choice of where to get your news and how to spend
your money, and we appreciate your support, which helps
field the largest newsgathering team in the state. In order to
make sure you are connected and get the full value of our
wide range of products, we want you to activate your
online account in addition to your print subscription. This
means that whether you are on your phone, at your
computer or at the breakfast table, you are connected to
up-to-the-second news.
The most important reason why we want you to
connect is because of our exclusive local content,
which is simply not available anywhere else. We have
a terrific staff of reporters who cover the widest variety
of topics and largest audience area in the region. From
sports to religion to health to breaking news, our team
doesn't just bring you the news of the day - it delivers it
to you as it happens, including text alerts for traffic,
weather and emerging stories. Local coverage is our
franchise, and we’re proud to be the region’s leading
source. We not only love this community, but we have
an obligation to deliver local stories, photos, videos
and, yes, even Tweets, to you.
It’s an exciting time to launch this project because it
means that we can continue to be your news source,
wherever, whenever you want.
That’s our business—and the news is good.
July 2, 2014
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2014 Mel Ruder Photograph of the Year
By Caleb Soptelean, Bigfork Eagle

Meri DeMarois

2014 Better Newspaper Contest
The Better Newspaper Contest Awards, judged by the Nevada Press Association, were presented at the June 14
banquet emceed by Butte historian and teacher, Chris Fisk.

The top awards were presented to:
Bozeman Daily Chronicle
Flathead Beacon
Caleb M. Soptelean, Bigfork Eagle
The Big Timber Pioneer
Whitefish Pilot
Flathead Beacon
Bozeman Daily Chronicle
Great Falls Tribune

The Sam Gilluly Award - Best Daily Newspaper in Montana
The Thomas Dimsdale Award - Best Weekly Newspaper in Montana
Mel Ruder Photograph of the Year Award
Division 1 Weekly Newspaper General Excellence
Division 2 Weekly Newspaper General Excellence
Division 3 Weekly Newspaper General Excellence
Division 4 Daily Newspaper General Excellence
Division 5 Daily Newspaper General Excellence

The full presentation of all awards can be found at http://www.mtnewspapers.com/awards2014/
July 2, 2014
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2014 - 2015
Montana Newspaper Association Officers and Board of Directors
Title
President
1st Vice President
2nd Vice President
3rd Vice President
Immediate Past President
MNAS President
MNAS Vice President
Director
Director
Director
Director
Director
Director
Director

Name
Cindy Sease
Matt Bunk
Jacques Rutten
Darla Downs
Tom Eggensperger
Jeff Martinsen
Jim Durfey
Lynne Foland
George Hoffman
Kyle Rickhoff
Jim Strauss
Dick Crockford
Larry Abramson
Rick Weaver

Organization
Bozeman Daily Chronicle
The Western News, Libby
Lewistown News-Argus
The Herald-News, Wolf Point
Sanders County Ledger, Thompson Falls
Choteau Acantha
Livingston Enterprise
The Missoula Independent
Belgrade News
Billings Gazette
Great Falls Tribune
Dillon Tribune
U of M School of Journalism
The Daily Inter Lake, Kalispell

Montana Newspaper Advertising Service Officers and Board of
Directors
Title
President
Vice President
Director
Director
Director
Director

Name
Jeff Martinsen
Jim Durfey
George Hoffman
Paul Overlie
Bina Eggensperger
Darla Downs

Organization
Choteau Acantha
Livingston Enterprise
Belgrade News
Liberty County Times, Chester
Sanders County Ledger, Thompson Falls
The Herald-News, Wolf Point

Montana Newspaper Foundation Officers and Directors
Title

President
Vice President
Secretary/Treasurer
Director
Director
Director-at-large
Director-at-large

Name

Gary Moseman
Cindy Sease
Jim Rickman
Tom Eggensperger
Jeff Martinsen
Melody Martinsen
John Sullivan

Organization

Bozeman Daily Chronicle
Montana Newspaper Association
Sanders County Ledger, Thompson Falls
Choteau Acantha
Choteau Acantha
Yellowstone Newspapers

CONVENTION 2014

Checking out
auction items
during Auction
Night at Tech

Cocktails prior to the BNC banquet at Mining City Center
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Old editorial reminds Ostrom of Ruder
Many is the interesting yarn about
the man who published the first
issue of this newspaper on Aug. 8,
1946. I’ve written about him over
the years, and his accomplishments
in both the field of journalism and
public service have been publicized
nationally when he won the
Pulitzer Prize and were beautifully
summarized in at least two books.
A typical look at Ruder in action
was “grand opening” of the newly
remodeled West Side Tunnel on
the Going-to-the-Sun Highway.
Many big shots were there, as well
Mel Ruder
as a dozen reporter types. We runof-the-millers were able to get the gathered dignitaries in a
bunch for a photo and then stepped back. That’s when
Mel stepped out and completely reorganized the
placement of subject matter. The amazing part was those
dignitaries did not question this action. They respectfully
did as they were asked. One reporter saw Mel had created
a much better shot and went up to take it. He didn’t get
far. A polite but serious “No, this is my picture” settled
the issue.
I was reminded of Mel this week after finding a copy of
his editorial for Aug. 10, 1962. I will share:
This issue marks the start of the 17th year of publishing
the Hungry Horse News. Story of the Hungry Horse News
emerging with Vol. 1 No. 1 has been told. We started with
a camera, a portable typewriter, $2.50 desk and Navy
savings.
There’s much personal satisfaction living in the
Flathead, and we like the rustic log Hungry Horse News
building with its large lawn, and our home with its view
of the mountains. There are also six plaques from the
National Editorial Association on the office wall. This
weekly has been nationally recognized for picture use, and

we are a past president of Montana State Press
Association. Another reward is the fine acceptance this
weekly newspaper has. Paid circulation is tops among
Montana weeklies, and we like our neighbors.
The Hungry Horse News has been favored with a good
staff Mrs. Al Shay, who is raising four youngsters and
writes her social news at home, has been with us since
Aug. 1 1946, a week before Vol. 1 appeared. This
newspaper is also fortunate in having Ralph Ammondson
as the lead printer, and his crew do a good job. Columnists
have also helped the Hungry Horse News. Newest is
George Ostrom, Flathead resident living in Washington.
What he writes should be published in more papers than
the Hungry Horse News. Then of course, there’s John
Tatsey, whose Heart Butte items we publish courtesy of
the Glacier Reporter, and the ladies who report local items
of the communities - this is all part of a country
newspaper.
It is a good life being editor-reporter-photographer of a
picture newspaper in scenic America. Of necessity, our
staff must continue small. Columbia Falls as a business
community should only have an eight-page newspaper.
We do not seem to be able to solve the problem of
employing an office assistant with some news writing
experience. This would not be a problem in a metropolitan
center. It is here. We like being editor of the Hungry
Horse News. We’d like the job better were it 51 instead of
52 full weeks each year.
MR Writer’s note: Under Mel’s guidance, the Hungry
Horse News went on to win more Montana State and
National Newspaper Association awards than any other
weekly in America. There weren’t enough office walls to
hold them. Mel’s generosity with his time, energy and
money for this valley, for his home state of North Dakota
and the state of Montana was a blessing.
G. George Ostrom is a national award-winning Hungry
Horse News columnist.

CONVENTION 2014
President Cindy Sease wears
her presenter’s hat

CONVENTION 2014

Past President Tom
Eggensperger at Past
Presidents’ Luncheon
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The Montana Newspaper Foundation is a 501 C 3 organization, governed by a board of trustees. The Montana Newspaper
Foundation raises funds through an annual auction, license plate sales and individual donations. The Montana Newspaper
Foundation supports the Montana Newspaper Association’s educational efforts, member internships and student scholarships.
To make a donation, please contact Jim Rickman at 443-2850 or jim@mtnewspapers.com
The Montana Newspaper Foundation is pleased to introduce this year’s recipients:

Pat Burke Memorial, $1,500 Scholarship
Megan Marwolf describes making magazines with her
friends in her pre-teen years. And, in middle school, writing
plays and forcing her brother and friends to perform them for
the neighborhood. Then, in high school, Marwolf made a visit
to the University of Montana and discovered it had one of the
best journalism schools in the nation and with the best
backdrop. She feels honored to live up to dedication and
standards required by the journalism program. After graduating, Marwolf plans to work or intern at a newspaper, do
some traveling, and report on social and environmental issues.

Billings Gazette, $1,500
Internship Grant
Sean Plemmons is going to be a senior
at Concordia College in Moorhead, Minn.,
where he’s pursuing a degree in
journalism and political science. He will
be The Concordian (student newspaper)
editor during the next school year. He is
from Mankato, Minn., and during the
Sean Plemmons summer he will be serving as a general
assignment reporter, taking on a number
of beat, feature and breaking news assignments. Already,
Dean Stone Award, $1,000 Scholarship
Sean has had more than 20 bylines and covered everything
Breanna Gaudioso is a journalism and environmental
from the longest Billings City Council meeting on record to
studies double-major entering her senior year at the University
of Montana this fall. Gaudioso describes her past few year at stories about a 90-year-old retail hardware salesman who
still comes to work nearly every day.
the University of Montana as nothing short of challenging,
inspiring and life changing. This past January Gaudioso
Whitefish Pilot, $1,500
traveled to India where she got her first taste of reporting
Internship Grant
abroad. Along with being a reporter at the Kaimin, Gaudioso
Brianna Loper joined the Whitefish Pilot
is an intern at Alternative Energy Resource Organization.
this spring as a photography intern. Loper
After graduating, Gaudioso hopes to secure an internship with
graduated in May from the University of
a newspaper in the Northwest and has a special interest in
Montana in Missoula with a degree in
covering social and environmental justice issues.
photojournalism and a minor in media
arts. She was a member of Kappa Kappa
Great Falls Tribune, $1,500
Gamma, Order of Omega, Circle K and
Internship Grant
served as Panhellenic President. Her
Katherine Leonard has joined the Great
Brianna Loper
Falls Tribune as an advertising intern.
dream job is to be an underwater
Katherine will be a junior at the University of photographer, although she would settle for a steady
Montana and is studying for a B.S., Business reporter/photographer job near the ocean. Only a few
Administration-Marketing major. She will
weeks into her internship, Loper already has covered a
work in both the advertising and marketing
major breaking news event. She was one of the first
areas learning about the sales process, ad photographers on the scene when explosions and fire
Katherine Leonard
fulfillment and layout, marketing projects ripped through the Plum Creek plant in Columbia Falls.
and events. She just completed work on the Draw Your Dad
Loper is planning to complete a few photo essays while at
Sweepstakes and is working on a restaurant coupon book that the Pilot.
will be sold to raise funds for Literacy Outreach, the Tribune’s
NIE program. Katherine also started her own freelance
Montana High School Journalist of the
photography business in 2011 and has won national awards
Year, $1,000 Scholarship
for her work.
Meri DeMarois entered Sentinel High School
Journalism
as a sophomore and joined the staff of The
Big Timber Pioneer, $1,500
Konah
at
the
same time. DeMarois was the features editor
Internship Grant
and
learned
a
lot about how the newspaper staff operated.
Michael Wright is a senior studying
She
fell
in
love
with The Konah, both the people and the
journalism at the University of Montana
paper,
and
the
next
year was asked to become the editor-inwith a minor in political science and Irish
chief
as
a
junior.
Next
year DeMarois plans to attend The
studies. Originally from Wendell, Idaho,
University
of
Montana
with
a double major in journalism
Wright grew up working on his father’s
and
secondary
education.
She
will be doing an internship
dairy farm chasing black and white bovine
with
Montana
PBS
this
summer.
DeMarois was recently
Michael Wright and decided he didn’t want to become a
recognized
as
the
Montana
High
School
Journalist of Year
cattleman. Wright is “ecstatic” to be at the
at
the
annual
convention
of
the
Montana
Newspaper
Pioneer and says the best thing about being a reporter is the
Association.
incredible variety of people he gets to meet.
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In Memorium
Carolyn “Punky” Tichenor
Carolyn Jean “Punky” Tichenor, 73, passed away
Sunday, May 25, 2014. Punky was born in Havre, MT on
July 13, 1940 and was raised in Big Sandy, MT. She
married her high school sweetheart, Daryl L. Tichenor, in
1958.
She and Daryl (a tramp printer) moved a lot in their
early years of marriage, living in Stanford, Sidney, Havre,
Great Falls, Shelby, Kennewick, WA, Dillon and Ennis.
Punky was co-owner and publisher of The Madisonian
newspaper, which she purchased in 1971. She was
extremely skilled in spelling, grammar and statistics and
put these talents to work in the newspaper business, first
with speed setting on a standard typewriter and learning
to operate a linotype, then over the years with every new
typesetting piece of equipment that came her way.
After selling the newspaper in 2002, Punky worked
several more years for her daughter setting copy for the
new owners of The Madisonian.
- 30 -
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Helena Independent Record hires
new city editor

An award-winning newspaper writer and editor from
New Mexico, Jesse Chaney recently took over as city editor
in the Independent Record newsroom in Helena.
Chaney worked for several daily and weekly
newspapers in Colorado and New Mexico before moving to
Helena.
He spent the last three years as managing editor of the
Sangre de Cristo Chronicle, a weekly newspaper based in
the mountain resort community of Angel Fire, New Mexico.

Airplane delivers papers to
readers

50 years ago
—From the Tribune week of June 8, 1964
Newspapers, like the mail, must go through, despite
nature’s violence, wherever humanly possible. The Great
Falls Tribune and Leader has pressed a chartered plane and
imaginative and even risky mail routings into service to get
the newspapers to subscribers during the current flooding
throughout central Montana. Four thousand copies of the
Tribune were flown by chartered plane from Great Falls to
Cut Bank, Conrad and Havre on Wednesday after the
contractor’s truck was turned back at Loma. Two circulation
staff members from Great Falls, John and Bob Haffner Jr.,
serviced the Shelby area and also the Browning and East
Glacier areas by cars out of Cut Bank. Later Wednesday,
from Conrad, Tribune dealer Marie Schmidt was using a
four-wheel drive vehicle to get the air-lifted papers into the
Valier and Brady area.

Ekalaka Eagle ownership change

Brice and Lois Lambert have sold the 105 ½ year old
Ekalaka Eagle to Eric Lovec.
Lovec, a 2006 graduate of Carter County High School,
was Co-salutatorian of his class.
Lovec will be only the fourth owner of the newspaper
since it was founded in January 1909.

Linda Fromm retires on July 11

Retiring Advertising/Office Manager Linda Fromm

The voice of MNA, Linda Fromm will retire on July 11.
Linda joined the association 35 years ago and was recently
recognized for her dedicated service at the 129th annual
convention. Linda has experienced numerous administrative
changes during her career, but what has stayed constant is
her legendary customer service, the care she gives every
member and the love she has for the newspaper industry.
We wish Linda and Mike many happy and healthy years of
retirement.
July 2, 2014
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An advertising lesson in Tombstone, Arizona
By John Foust, Raleigh, NC

One of the most memorable ads I’ve seen was a
billboard on Highway 80 north of Tombstone. I was in
southern Arizona on business and had some free time to
make a side trip to the town where the Earp brothers and
Doc Holliday had their famous gunfight in 1881 with the
group known as the “Cowboys” at the OK Corral.
The billboard promoted the Tombstone Motel with the
simple line, “Rest in peace.”
That’s a phrase which wouldn’t work for any other
business with any other name in any other town. But for a
motel in an Old West town named Tombstone – with the
main attraction being the site of a gunfight which has been
the subject of movies and books – the line seemed entirely
appropriate.
I didn’t spend the night in Tombstone and I’ve never met
anyone who has stayed at the Tombstone Motel, so I can’t
speak for that establishment. All I know is that – years
after the trip – I still remember that billboard. I mention it
here, because it illustrates some important principles of
advertising:

1. Billboards can teach us a lot
about advertising.

Newspaper and billboard advertising face the same basic
challenge of being readable and attracting attention at a
glance. As you drive, you have a few seconds to read a
roadside sign in its entirety. And as you turn the pages of a
newspaper or scan a web site, you have only a few seconds
to decide if a particular ad is worth further reading.
If a message doesn’t communicate at a glance, it will
miss the mark.

2. The best ads are targeted.

Tombstone is a tourism destination. It’s a safe guess that a
large number of out-of-towners traveling to Tombstone are

planning on visiting the OK Corral, the Boot Hill cemetery
and various buildings which have been preserved as they
were when Wyatt Earp was Marshall.
It’s smart to appeal to those travelers’ knowledge of
what made Tombstone famous. And it’s smart to place the
sign on the road leading into town.

3. Uniqueness is an advantage.

In the environment of Tombstone, Arizona, “rest in peace”
does not appear offensive at all. Sure, it’s a little corny.
But the slogan is not likely to generate outrage among
consumers. On the other hand, can you imagine “rest in
peace” in an ad campaign for Hilton or Marriott?
I think it’s safe to say the Tombstone Motel adopted a
slogan that was uniquely theirs.

4. The best messages are
simple.

Obviously, “rest in peace” had a double meaning. While
acknowledging the town’s well-known background, it
suggested a reason to stay at the Tombstone Motel. With
the combination of the headline and the motel’s logo, that
simple sign communicated: (1) a clearly stated consumer
benefit (rest), (2) a connection to history (the Old West),
(3) the advertiser, and (4) the location (which was part of
the advertiser’s name).
All of that was communicated in just a few words. In a
few seconds.
That’s a worthy objective for all advertisers.
(c) Copyright 2014 by John Foust. All rights reserved.

John Foust has conducted training programs for thousands of
newspaper advertising professionals. Many ad departments are
using his training videos to save time and get quick results from
in-house training. Email for information: john@johnfoust.com

CONVENTION 2014

Publishers’ Panelists Jim Strauss, Matt
Gibson, Laura Nelson and Stephanie
Pressly with Moderator Brian Kahn of
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Check your Page 1 priorities
By Ed Henninger

Some months ago, friend and follower Roger Ruthhart
sent a quick email asking about front page priorities:
“We have been talking about front pages lately and I
just wondered if you have ever put together a list of dos
and don’ts for effective fronts, or maybe a prioritized
list…”
I don’t recall having done that previously, but I’ve
given his note a lot of thought in the time since, and I
believe I have some suggestions that may be helpful:
Dominant photo: I consider this the absolute number
one design priority for page 1. A front without a dominant
photo (or other visual such as a graphic or map) is a front
that fails to draw readers to your newspaper. A secondary
but very important point about this element: Place the
visual first. Always. Place the visual first.
Centerpiece: Create a package (often, it’s the one
with that dominant visual element) that you want your
readers to home in on when they first look at the front.

This need not be the lead news story, but you want to give
your page a strong focus to attract reader attention.
Nameplate: It’s a given, but it requires mention here.
Make sure your nameplate is large enough so it doesn’t get
lost, but not so large that it tends to dominate the page.
Placing it so there’s a bit of space on either side (if it’s a
traditional centered style) often helps it stand out better.

Teasers: Take the time to design these well. Teasers
thrown in just before deadline just don’t do the job. Use
visuals that grab attention and write them with verve.
You’re counting on these to get readers inside your paper.
Dull, passive visuals and writing won’t do here.
Lead headline: If your centerpiece is not your news
lead, give that lead headline size and strength. A superbold sans serif typeface, like a condensed black, works
well to indicate to readers that the story is a must-read.
Negative space: Let the page breathe. Allow enough
space between packages so readers can clearly distinguish
one from the other. I advise at least three picas of space
between packages on the front page.
Headline hierarchy: A reminder to place larger
headlines higher on the page, smaller headlines toward the
bottom. But you also want ...
A hard bottom: Don’t let the bottom headline on the
front page fade into a size that's just too small. I
recommend a headline that’s at least 36-to-42-point here,
to help hold the bottom of the page.
The necessaries: You need a space to contain
elements such as your UPC code, weather, contact info, a
deaths list, an index and the like. I prefer placing this
package across the bottom of the page, though it could go
in a narrow column on the right or left side of the page.
Readers—especially new readers—look for this
information. Package it tightly but be sure to include it.
Your front page is the face you give your newspaper
with every issue. Make sure it’s clean, fresh and inviting.
Want a free evaluation of your newspaper’s design?
Just contact Ed at edh@henningerconsulting.com or (803)
327-3322.
Ed Henninger is an independent newspaper consultant and
the Director of Henninger Consulting. Offering comprehensive
newspaper design services including redesigns, workshops, staff
training and evaluations. On the web: henningerconsulting.com
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